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” exible and that they•re willing to also step 
up and make sure that if drawings need to 
be changed, that they•re there for you and 
they•re going to help out in any way that 
you need them to help out.Ž

A project this big required two lead ar-
chitects: one for the theater and one for the 
restaurant. •There wasn•t any element of the 
theater that we didn•t touch and redo,Ž says 
Tomachek. •We did the bathrooms, we add-
ed the Zaf“ ro•s restaurant, we added a porte-
cochere, a carriage porch, to the outside of 
the location, we redid the lobby into a very 
open, spacious area. All the auditoriums 
were completely redone 
with new carpeting, new 
seats, new everything—
and then one end of the 
building we added our 
UltraScreen that includes 
the Take Five lounge. 

•That includes the 
complete renovation of 
restrooms, of each audito-
rium, the entirety of the 
lobby, we moved the box of“ ce, moved the 
concession area,Ž adds Gramz. •They were 
not anywhere close, they were 30, 40 feet 
away from their original placement in the 
building, and all that was done in a very, 
very coordinated, very detail-coordinated 
planned fashion.Ž

Experience mattered. •This isn•t the 
“ rst theater that we•ve renovated,Ž says 
Tomachek. •We•ve got a lot of experience in 
refreshing and renovating theaters, and we 

were working with a designer who would 
help us create a very unique, art-modern 
feel for the whole theater. There was a lot of 
interaction, a lot of input and involvement 
from our entire team as part of this process. 
We knew what we wanted, and it was just a 
matter of working with our architects and 
making sure that we created the space as 
we wanted it„that we had “ nishes that we 
felt were re” ective of what we were trying 
to do.Ž

The UltraScreen was a must„especially 
with a summer of blockbusters ahead.  •It•s 
an over-400 seat auditorium that is a great 

place to see a movie,Ž says Tomachek, •espe-
cially those big blockbuster pictures with all 
the sound and the noise and„•

•Bruce Willis,Ž interjects Bob Menefee, VP 
of  marketing, concessions and purchasing.

•Exactly.  Those action pictures play 
very, very well on the UltraScreen,Ž says 
Tomachek. •We needed to make sure that 
the theater was ready to go for the begin-
ning of our summer movie season.Ž Across 
the back of the UltraScreen-equipped 

theater, Marcus also added the new Take 
Five lounge, a VIP balcony for fans looking 
forward to„or steeling themselves for„
the latest explosion fest and want to ready 
themselves at the bar with their favorite 
poison. 

Adds Tomachek, •I can•t state how impor-
tant that the architect is to this whole pro-
cess„especially when you start getting into 
areas like restaurants, where a lot of theater 
owners don•t have a lot of experience.Ž 
Replacing one auditorium with a Zaf“ ro•s 
Pizzeria would be a hurdle, but as the restau-
rant had elsewhere done great business as a 
standalone location, that was a hurdle they 
were determined to surmount.  

The Marcus Corporation had the know-
how to make it happen. Says Olson, •In our 
74 year history, we•ve had a lot of hospitality 
and restaurant experience. We still have 20 
markets, hotels and restaurants. Our com-
pany has had a long successful tradition in 
food and beverage, so it was perhaps easier 
for our company than other exhibitors who 
have no food and beverage experience. It•s 
in our culture„it•s in the other side of our 
brain. And it always presents a challenge.Ž

•As we look at any new project or remodel, 
we consider the viability for expanded 
food and beverage for that property,Ž says 
Menefee. •In the case of North Shore, we•d 
already had two years of extremely success-
ful experience with Zaf“ ro•s Pizzeria. We 
then needed to look at how we might bring 
Zaf“ ro•s into the North Shore cinema, and 
decided that we could take one auditorium 
out of service and, within that space, add a 
kitchen and a restaurant.Ž

Adds Gramz, the choice to open a high-end 
pizza place was perfectly 
targeted for a multiplex 
audience. The price point 
and dining appeal cut 
across the entire swath of 
their patrons. •This was a 
very popular local pizza 
establishment that served 
both very young people 
and a senior community 
as well„it served demo-

graphics from relatively modest people to a 
higher-end environment,Ž says Gramz. •So, 
yes, it•s well suited and meshes well with 
our movie theater customers.Ž

But picture the obstacles: the auditorium•s 
slanted ” oor, for one. •A portion of that 
” oor needed to be demolished and then 
re-poured in order to make this work,Ž de-
scribes Gramz. •After removing the stadium 
risers, basically the roof stayed in place and 
the walls stayed in place, but the entirety 

Across the back of the UltraScreen-equipped theater, 
Marcus also added the new Take Five lounge, a VIP 

balcony for fans looking forward to„or steeling 
themselves for„the latest explosion fest who want to 
ready themselves at the bar with their favorite poison.

IÕLL DRINK TO THAT
The fully-stocked Take Five 
lounge makes even the worst 
Þ lms better




