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1920

Ben Shlyen, 18, publishes Þ rst issue of The Reel 
Journal on Jan. 31 á Marcus Loew buys control 
of Metro Pictures to provide product for his the-
aters á Motion Picture Theatre Owners of America 
organizes á Jack and Harry Cohn and Joe Brandt 
form C.B.C. Film Sales Co. (later Columbia Pic-
tures) á National Screen Service founded to pro-
duce trailers

1921

Federal Trade Commission charges Famous 
Players-Lasky and others with violations of Sher-
man-Clayton antitrust laws á Exhibitor convention 
proposes $5 million fund for Þ lm production and 
distribution á LoewÕs, with 18 theaters under way, 
leads multimillion-dollar theater construction re-
vival á Censorship bills pass in New York and Mas-
sachusetts

1922

Will H. Hays quits as postmaster general to head 
new Motion Picture Producers and Distributors 
of America; issues ultimatum to studios demand-
ing clean pictures á Technicolor Corp. shows new 
Þ lm color process á Sol Lesser and associates form 
Principal Pictures á R-C Corp. changes name to 
Film Booking OfÞ ces of America, later becomes 
RKO-PathŽ

1923

Balaban & Katz forms $9.6 million theater circuit á 
William Fox announces plans for $2 million West 
Coast studio á Famous Players, headed by Adolph 
Zukor, begins expansion in theater Þ eld á David 
O. Selznick enters Þ lm production á Cecil B. De-
Mille produces his Þ rst spectacular, The Ten Com-
mandments á Irving Thalberg leaves Universal to 
become VP for Louis B. MayerÕs company

1924

LoewÕs Inc. forms new production company, com-
bining Metro, Goldwyn and Mayer á C.B.C. Film 
Co. changes name to Columbia Pictures Corp., 
sets up own exchanges á Admission taxes lifted 
on tickets under 50 cents á Lee DeForest produces 
two-reel talking picture about Abraham Lincoln 
and the Gettysburg Address á Stanley Co. of 
America opens New York ofÞ ces
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WARNING! A party representing himself to be Geo. Hackathorn, weight 120, age 26, build-small, brown 
eyes, is wanted by U. S. Secret Service. Visits theatres showing Þ lms in which Hackathorn is taking part 
and arranges with manager of theatre for small remuneration to go and make a talk. Also endeavors to 
cash small checks. Should he call on you, cause him immediate arrest. U.S. Secret Service has warrant É 
he recently appeared at the Apollo Theatre, Kansas City, Mo., and made a speech.

As he sorted mail, listened to exhibitor 
complaints, shipped posters and cans of 
“ lm and wrote copy about Christie Com-
edies, Four Square Productions and Art 
Dramas, young Ben became increasingly 
aware of the need for a medium of contact 
between the exchanges and exhibitors 
which would provide practical trade infor-
mation to the local or sectional industry. 
There were several national trade papers, 
but Ben felt that, since most pictures were 
sold and distributed through local fran-
chise holders, there was need for a medium 
to provide the contact between exhibitors 
and independent distributors. Thus, late in 
1919, he addressed a meeting of the Kansas 
City Film Board of Trade.

Set Goal at Start of His Career

•Gentlemen,Ž he said, showing them 
a hand-made blueprint dummy of The 
Reel Journal, •I am prepared to publish a 
tradepaper to serve your needs. May I have 
your support?Ž He outlined his plan, then 
unrolled a map of the United States, swept 

his hand across it, and said, •Some day, I 
hope there will be a Reel Journal for each 
“ lm exchange area in the country.Ž

A few weeks later, the “ rst issue appeared, 
a four-page, tabloid-size paper, carrying the 
news that Will Rogers had been signed by 
Goldwyn to play in •Jubilo,Ž that Vitagraph 
would star Alice Joyce in another social 
drama, that the Hall Room Boys were ap-
pearing in a series of comedies for C.B.C. 
Film Co., forerunner of today•s Columbia 
Pictures Corp., and other good trade stories. 
But the readers best liked the long column 
of newsy items about themselves. They felt 
this was their own trade paper with home 
interest and home-ground sympathies.

The Reel Journal was an instantaneous 
success. Subscriptions came from Kansas 
and western Missouri. Exhibitors chugged 
into town in their Model T•s, strode to the 
young publisher•s desk space in the projec-
tion booth of the First National exchange 
in the Film Building and plunked down 
their dollar for a year•s subscription. An 
Oklahoma exhibitor who ran across a 
copy wrote that one item saved him $20, 
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