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E X H I B I T O R  T R I B U T E

Rave Motion Pictures
will be to upgrade the predominately 35 
mm NAI chain to digital, especially since 
Rave prides itself on being a pioneer of the 
format. As with any massive undertaking, 
the company will take it one step at a time. 

•We will be re-branding the theaters over 
a period of several months and analyzing 
functions and programs and incorporating 
the best practices,Ž says Devine. •At that 
point we will review any necessary mar-
keting on a community-by-community 
basis.Ž

•The greatest challenge in any growing 
company is continuing to do those things 
that made you a great small company in 
the “ rst place,Ž says Wardlow. •We have 
had the pleasure of creating a great cul-
ture in our company to this point. One of 
our challenges will be to maintain that 
culture in a larger, more diverse company. 
Thankfully, part of Rave•s culture has been 
to remain accepting of change. The one 
constant in our company•s history has been 
change. This new chapter will offer new 
opportunity and challenge for both the 
existing Rave locations and the newly ac-
quired locations. We welcome the opportu-

nity to carry the culture forward in the new 
company with our new team members.Ž

Rave faces an exciting„and changing„
exhibition industry. With this new decade 
comes new challenges. Movie theaters are 
competing in a media climate that is mak-
ing it easier and easier for people to view 
new content in their homes. And chains 
like Rave need to work harder than ever to 
preserve the theatrical experience for fu-
ture generations.

•I personally take pleasure in attempt-
ing to debunk the myth de jour that such 
and such will kill the theatrical exhibition 
industry,Ž says Devine. •Fill in the blanks. 
1950s: TV. 1980s: Video. 1990s: DVD. Now 
it•s downloads, streaming, 3D home elec-
tronics, collapsing day and date windows 
yadda, yadda, yadda. You know what, it will 
be holograms and virtual reality and some 
delivery system I can•t even imagine soon 
enough. It•s a challenge and that keeps us 
sharp and innovative. But the bottom line 
is that people are social animals and enjoy 
watching “ lms in a communal experience. 
That•s in a movie theater.Ž

We couldn•t agree more. 

Offering giveaways in new media 

is simply a way to engage the 

Rave fan and create interactivity 

ƒ Giveaways are a driver, but 

really it•s just excitement timed 

to special midnight premieres or 

openings of “ lms like

Avatar that seem to spike the new 

media chatter.Ž

HUNGRY?
RaveÕs concession stand at its Las Vegas location 

offers plenty to munch on including mozarella sticks 
and chicken Þ ngers


